CREATING COMPELLING
AD COPY

The advertising landscape is constantly changing, but one thing always stays consistent. Creating
compelling ad copy for targeted campaigns is crucial for capturing your audience’s attention and
turning them into conversions. Targeted campaigns allow you to reach specific audience segments
with messages geared to their interests, needs, and behaviors. Here’s how to craft ad copy that
resonates with customers:

Understand Your Audience the customer’s life. For example, a fitness
app developer saying, “Our app tracks your
workouts,” focuses on a feature rather than a

The foundation of compelling ad copy is a deep
understanding of your audience. What are their
demographics, preferences, and purchasing
behaviors? What makes them your ideal or
typical customer? Knowing your audience’s
pain points and desires helps you tailor your
message to their needs.

your fitness goals faster with our personalized
workout tracking.” This highlights a key benefit
and entices the audience to learn more.

Keep It Concise

Craft a Stl‘Ollg Headline Research shows that we see about 10,000 ads
daily, compared to about 5,000 ads per day in
2007! As this number rises, the attention span
of your audience decreases. Avoid complex

Your headline is the first thing potential
customers see, so make it count. A compelling

headline grabs attention and encourages the sentences and keep your ad copy concise
reader to learn more. Use action verbs, address and to the point. Use bullet points or short

a problem, or ask a question to tap into their paragraphs to make your message easy to
curiosity. Another great tip is to use keywords digest. Clarity ensures your audience quickly
that are important to your audience. This will understands what you're offering, and what
help your headline stand out in the crowded action they should take.

advertising environment. 'https:/siteefy.com/how-many-ads-do-we-see-a-

day/#:":text=Back%20in%202007%2C%20market%20
research,or%20less%20will%20be%20relevant.

Focus on Benefits, Not Features

While it’s important to highlight what your
product or service does, focusing on the
benefits is far more compelling. Explain how
your business solves a problem or improves

benefit. A better route would be to say, “Achieve

TESTIMONIALS:

“l have been a sponsor

for over eight years as

an Expert Contributor.
Throughout this time, | have
written countless articles
that have enabled me to
market to this community
in a powerful and effective
way. | would recommend
businesses work with [Best
Version Medial.”

- Advertiser

“Thanks for reaching out

to me [about] advertising
through BVM. | have noticed
a large uptick in people
searching Google for an
epoxy floor installer, and my
business’ name is coming
up near the top. I've also
had numerous clients and
friends [see] my ads come
across their social media
pages, so I’'m assuming
that’s why my phone is
constantly ringing for new
work. Again, a huge thank
you!”

- Advertiser
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