
A great ad campaign isn’t just about attracting new customers. It also drives awareness and 
maintains brand loyalty. Advertising plays a key role in creating brand loyalty by influencing 
both purchasing decisions and emotional connections. By building top-of-mind awareness, 
showcasing product benefits, and evoking positive emotions, advertising becomes more 
than just a sales pitch. It promotes a deeper connection and bridges the gap between your 
brand and your audience.

Create Top-of-Mind Awareness
Forget competing with giants in a crowded 
marketplace. As a small business, your 
secret weapon is personal connection. 
Establishing top-of-mind awareness 
within your local community isn’t about 
outspending everyone else, it’s about being 
present and memorable. When your brand is 
consistently present and engaging with your 
target audience, you become the first name 
they think of when considering products 
or services in your category. Monthly 
magazines packed with local stories and 
received by trusted households can build 
that familiarity for your brand.

Highlight Product Benefits
How do your products or services solve 
problems, meet needs, and create value for 
your customers? Start by identifying what 
makes your product unique and different 
from competitors. Knowing your unique 
selling proposition lets you prioritize the 
features that truly resonate with your ideal 
audience. Once you’ve identified those 

features, you can effectively advertise them 
through a visual and compelling design.

Evoke Positive Emotion
Emotions are a key ingredient to brand 
loyalty. Well-crafted advertising can evoke 
positive emotions and connect with 
your audience on a new level, further 
strengthening the bond between them and 
your brand. In fact, campaigns with purely 
emotional content perform about twice 
as well (31% vs. 16%) as those with only 
rational content1. By tapping into positive 
feelings like joy, humor, or inspiration, 
people are more likely to develop a sense 
of attachment and preference, ultimately 
becoming loyal advocates who choose you 
over competitors time and time again.
1https://www.forbes.com/sites/
forbesagencycouncil/2019/11/04/emotion-
the-super-weapon-of-marketing-and-
advertising/?sh=6052e4c94df0

BUILDING BRAND LOYALTY TESTIMONIALS:
“When [the magazine] 
arrives in the mail, it’s the 
first thing I read. I love 
learning about those in 
my community that are 
making a difference both 
in their own backyard 
and sometimes even 
further abroad. There 
are several businesses in 
the magazine that I was 
unaware of. I am happy to 
have come to know them 
through the magazine 
and am now a regular 
at their establishments. 
I look forward to the 
next issue arriving in my 
mailbox soon!”
- Reader

“We have a new 
magazine in our town and 
we’re proud to be a part 
of their first publication. 
Locally owned businesses 
helping each other. Do 
you need to get your 
name around town? This 
is a great place to start.” 
- Advertiser
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